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The Role Of The Palestinian Media In Supporting The Values
Among The Adolescents In Gaza Governorates

Abstract: This study aimed to investigate the role of the Palestinian media
to support moral, social, economic and political values among adolescents in
Gaza Governorates insight the gender. This study depends on the analytical



descriptive method, by use a questionnaire includes (56) items were

distributed into four fields act as the basic values. Palestinian Media are

expected to do an important role to support these values of the adolescents in

Gaza Governorates. These items talk about the moral, social, economic and

political values. This questionnaire is applied on a random sample contains of

(1122) students who represent (5%) of the original population of the current

study which has (22464) students of secondary schools.

The Results:

1- The Palestinian media supporting the values among adolescents were
arranged descending as: the political value was the highest (81.90%),
followed by moral values (81.02%), followed by social values (77.45%),
where the last value was the economic at (76.11%).

2-There is a positive significant correlation at 0.01between the fields of values
which supported by the Palestinian Media among the adolescents of general
secondary students in Gaza Governorates.

3- The study shows that there are statistical differences in favor to female in
the efficiency of the Palestinian Media in supporting the moral, economic
and political values among the adolescents of general secondary students in
Gaza Governorates. While the study shows that there are no statistics
differences due to gender in supporting the social values by The Palestinian
Media.
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