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 الملخص:

 الأردن، في العاملة زين الاتصالات شركة في ينالعامل لدى الإبداع على وأثره البشرية للموارد الاستراتيجي الدور تحديد إلى الدراسة هدفت

 من التحليلي الوصفي المنهج الدراسة اتبعت وقد الشخصية، خصائصهم لاختلاف تبعاً العاملين هؤلاء لدى الإبداع مستويات في الفروق على والتعرف

 الدراسة مجتمع على الاستبانة هذه توزيع جرى حيث ،والتابعة المستقلة المتغيرات تقيس الفقرات من مجموعة على اشتملت استبانة تصميم خلال

 . الإحصائي التحليل لأغراض صالحة استبانات( 101) تحليل وتم الأردن، في العاملة زين شركة في عاملا( 111) البالغ

 ومستوى البشرية، مواردلل الاستراتيجي الدور ممارسة مدى من متوسط مستوى وجود: أهمها من النتائج من مجموعة إلى الدراسة توصلت وقد

 للدور( a£ 0.05) مستوى عند إحصائية دلالة ذو اثر وجود إلى الدراسة توصلت كما زين، شركة في العاملين لدى الإبداع من متوسط

 .لأردنا في العاملة زين شركة في العاملين لدى الإبداع على( والتعيين الاختيار الاستقطاب، التخطيط،) البشرية للموارد الاستراتيجي

 استقطاب البشرية، الموارد تخطيط: )التالية المجالات في البشرية للموارد الاستراتيجي الدور على التركيز بضرورة الدراسة أوصت وقد

 إشراك ضرورة إلى بالإضافة العاملين، لدى الإبداع تعزيز على واضح اثر من لها لما( البشرية الموارد وتعيين اختيار البشرية، الموارد

 أساسي بشكل موجهة باعتبارها البشرية، الموارد إدارة أنظمة على وإدخالها إجراءها اللازم التحسينات في الإدارية المستويات جميع في لعاملينا

 .لهم
 

 .زين شركة – الإبداع – البشرية الموارد -الاستراتيجي الدور كلمات مفتاحية:

 
 

The Strategic Role of Human Resources and its Effect on the Innovation of the 

Employees of the Telecommunication Company Zain Operating in Jordan 

 

Abstract 

The study aimed  to determining the strategic role of human resources and its effect on the Innovation of the 

employees of the telecommunication company Zain operating in Jordan and identifying differences in the 

levels of  Innovation  of these employees according to their different personal characteristics. The study 

followed the descriptive method of analysis by designing a questionnaire that included a group of paragraphs 

This questionnaire was distributed to the study population of 111 in the Zain Company operating in Jordan, 

and 105 questionnaires were analyzed for statistical analysis purposes  .  

The study reached a number of results, the most important of which are: the existence of an average level of 

the exercise of the strategic role of human resources and the average level of Innovation among the 

employees of Zain. The study also found a significant effect at the level of (a £ 0.05) for the strategic role of( 

human resources Planning, recruitment, selection and Placement) on the Innovation of the employees of Zain 

Company operating in Jordan. 

The study recommended focusing on the strategic role of human resources in the following areas: human 

resources planning, human resource recruitment, selection and recruitment of human resources, which have a 

clear impact on enhancing the innovation of the employees. To be implemented and incorporated into human 

resources management systems, as being primarily addressed to them. 
 

Keywords: strategic role - human resources- Innovation- Zain. 
 

mailto:Allafykhaled99@yahoo.com


   
   

 

113 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 



   
   

 

114 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 



 

 

 

 

 

 



   
   

 

115 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 

- 

- 

H01 

H02 



   
   

 

116 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 

- 

- 

- 

 

 

 

 



   
   

 

117 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 



   
   

 

118 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 

 



   
   

 

119 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 

 

 



   
   

 

121 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 



   
   

 

121 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 



   
   

 

122 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 



   
   

 

123 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 

 

 

 

 

 



   
   

 

124 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 

 

 



   
   

 

125 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 



   
   

 

126 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 



   
   

 

127 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 



   
   

 

128 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 











   
   

 

129 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 









   
   

 

131 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 













   
   

 

131 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 







 t sig 

6..3...1

7.9.07.63.

6..1 ..11







   
   

 

132 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 















   
   

 

133 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 















   
   

 

134 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 

 

 

 

 

 

 

 

 

 



   
   

 

135 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 

177.

177. : 

1773

17.7

.16..6..1

17.7

17.1: 

.1610611

17.1

 – 

17.3

.7.11113.

17..

.6..11.

1779

17.6

.7.

17..

.1...1.11

1771..

17.. ""

101.769.736 

17.3

.1.96..7

17.7

1319

17.7



   
   

 

136 
 

IUG Journal of Economics and Business (Islamic University of Gaza) / CC BY 4.0 

 

Dean , B. (2010), " Creativity & Innovation " Web Page ed ,dean. 

Denisi, S. & Griffin, W. (2007). Human Resource management Houghton Mifflinom. U.S.A. 

Drucker, F. (1986). Innovation and Entrepreneurship. New: York Harper & Row. 

Foss, N. &Laursen, K. (2012).Human REesource Management Practices and 

Innovation,International Journal of Science and Research,4(2),1102- 1118. 

Gustafsson, V. & Zotto, C. (2010).Human Resource Management as Entrepreneurial Tool?Human 

Resource Management Review 10(2) 21–45. 

Maes,J. Sels, L. &Winne, S .(2014). Innovation as a Corporate Entrepreneurial Outcome in Newly 

Established Firms: a Human Resource-Based View Human Resource Management 

Review,15(5), 108–138. 

Makinnon, D. (1991), The Study of Creativity in Proceedings of the Conference on the 

Creative Person, Berketey. University of California. 

Nigar, C. &Alper, E. (2011), comparing innovation capability of SME, journal of small business 

management, 24(5) 112-143. 

Sahhaf, H. (2010), dictionary of human resources management, library du Liban publishers, 

Beirut, Lebanon. 

Soo, C. Timothy D. David, M. & Anne, D. (2012), Knowledge Management: Philosophy Processes, 

and Pitfalls, California Management Review, 44(40), 129-150. 

Stein, M. (1995). Simulating Creativity, Group Procedures, Acad Press., New York. 

Tan, C. &Nasurdin A. (2010) Human Resource Management Practices and Organizational 

Innovation: Assessing the Mediating Role of Knowledge Management Effectiveness,Electronic 

Journal of Knowledge Management, 9(2), 155-167. 

 


