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The Social Dimensions Of Islamic Banks 

Jordanian-Islamic Banks-Case Study (2007–2013) 

Analytical Financial Study 
 

Abstract 
The study aims to highlight the social dimension to identify the characteristics of this dimension in Islamic banks from Islamic 

economy perspective and study the case of Jordanian Islamic banks in financial analytical frame to evaluate their performance for a 

period 2007-2013. The study concluded that the characteristics of social dimension in Islamic banks depends on: commitment with 

Islamic Shari' rules with all their transactions and financial activities, finance the assets and produced real services, expense on social 

solidarity items, take all characteristics of social dimension in order to activate it in social and economic environment and increase the 

proportion of expenditure. The study also that there are increasing in the proportion of expenditure on social portfolio specially at 

banks that have very low percentages. 
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2007 8,700,000 385,000 201,500 9,286,500
200821,800,000 320,000 340,900 22,460,900 
200913,000,000 374,000 270,100 13,644,100 
201021,600,000 522,000 364,800 22,486,800 
201123,400,000 637,000 508,100 24,545,100 
201220,400,000 645,000493,300 21,538,300 
201322,300,000680,000601,30023,581,300
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2007 21,5 37,6 123,0 19,4 0,0 0,0 0,0201,5
200820,3 37.0 111,6 36,2 106,3 29,50,0 340,9 
200949,418 48.5 50,336,37655,996 29,5 0.0 270,1 
201041,8 49,350 96,825 66,3 89,537 21,0 0,0 364,8 
201113,4 58,6 157.509 157,0 73,609 48,0 0.0508,1 
201215,137 45,173 148,419 175,535 77,009 32,00.0 493,3 
2013 9,3 81,4 128,462 66,672 83,46 32,0 200,000 601,3
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2007 9,286,500 678,956,163 1.368 

200822,460,900 806,222,472 2.786 

2009 13,644,100 913,106,321 1.494 

2010 22,486,800 1,039,338,553 2.164 

2011 24,545,1001,080,996,393 2.271 

2012 21,538,300 1,753,437,221 1.228

2013 23,581,3001,758,780,295 1.341 
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2007 76,990 8,942 85,932
2008141,678 18,640 160,318 
2009134,137 27,113 161,250 
2010188,904 92,683 281,587 
2011370,697 100,664 471,361 
20125,541,596 253,228 5,794,824 
2013 8.838.967324.5819,163,548 
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2007 85,932 605,698,370 0.014187 

2008 160,318 817,241,506 0.019617 

2009 161,250 1,149,638,233 0.014062

2010 281,587 1,240,351,583 0.007472 

2011 471,3611,251,634,949 0.003766 

2012 5,794,824 1,034,147,849 0.5603

2013 9,163,5481,497,426,759 0.6120 
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