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The impact of strategic planning on organizations’ performance; Organizations’
entrepreneurship as a mediator variable (Empirical study on Non-Governmental
organization in the Gaza strip)
Abstract

This research aims to determine the impact of the customer relationship management in enhancing the reputation of the
Organization, providing a theoretical research on the contributions of researchers in the search variables, as well as the
practical framework to analyze the nature of the relationship and influence among both customer relationship management as
an independent variable of (customer satisfaction, customer loyalty, customer value), and the Organization's reputation as a
variable number of Iraqi private banks in the city of Baghdad, prompting the researchers to build a prescriptive model for
research included a series of key assumptions And, research sample consisted of (80) as distributors in the different
organizational levels, the researchers used a questionnaire as a tool for collecting data as well as personal interviews, and has
been relying on SPSS program to analyze this data, and the main conclusions were that there was interest in customer
relationship management in private Iraqi banks, due to the interest of these banks (customer satisfaction, loyalty, and its
value), the reputation of the Organization in the Iraqi banks for good due to your banks interest (social responsibility,
appealing organization, quality of service, reliability, creative skills, And financial performance).

Keywords: Customer Relationship Management, Customer Satisfaction, Customer Loyalty, Customer Value, The
Organization Reputation
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